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ukV & 1"u 1= rhu [k.Mk e: folkDr g A BHkh rhu [k.Mk di 1"u funi"ku Bkj gy
dnft; A vdk dk folkktu 1R;d [k-M e fnjk X;k g A

Note: Question paper is divided into three sections. Attempt question of all three section
as per direction. Distribution of Marks is given in each section.

[K.M & "/* Section - 'A"

IR;d bdkb &' nk 1"u gy dift; A
Attempt two questions from each unit.
viryZmrrjh; 1°u] "kCn Bhek 30 "kink eA (10x2=20)

Very short answer question (word limit 30 words.)

bdkb & T / Unit -1

1. fago &1 aRyiYa AR |

Define Marketing.
2. fqUoE udy & @1 e ® ?

What is meant by Marketing Management ?

3. fomnmH4Pp®TET & ?

What are four P's in marketing ?
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bdkb & II / Unit -1

4. SUMTT BT a7 37ef g ?

What is meant by Consumer ?

5. fauor & Sf¥uRom | T MYy § P

What is meant by Motivation in marketing ?

6. SIS IIAENRUT W T 3T & 2

Define product concept ?

bdkb! & IIT / Unit -TIT

7. Hou eRer & Ut T ey ® ?

What do you mean by Pricing ?

8. Hod faRo & = a&ta @ & ?

What are the different methods of Pricing ?
9. faaRor aifgmrett & oMy T HHST ® 7

What do you mean by distribution channel ?

bdkb & TV / Unit -1V

10.  9TOIR AU RIT § 2

What is market research ?
11, 9OIR fO9aRaRoT B IR9IINT ST |
Define market segmentation.

12. fasg Fadq & oMy =1 IHsa ©

What do you mean by sales promotion ?

PC-128 P.T.0.



3

bdkb & V / Unit -V

13.  fdog gatgae & 7 ?
What is sales forcasting ?
14. IS @1 R S |
Define advertising.
15.  fIsmua & a1 ISy © ?
What are the objectives of advertising ?
[k.M & c* Section - 'B'
yAmRrjh; 1"u %'Cn Bhek 60 "kCni
Short answer question (words limit 60 words) 5x6=30
IHO 1"u gy dhft;A
Attempt all questions.
bdkb & I / Unit -1
16.  fAUU @ STAEROT BT FHSY |
Explain the cocept of marketing.
VFkok@OR
fauor @R fama & w7 JfdR & ?
What is the difference between marketing and sales ?
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bdkb & II / Unit -1

17.  SYAIFIT Fa8R 4 31T RIT FHS1d & 7

What do you understand by consumer behaviour ?

VFkok@OR

Jcure TS | 3T /T GHsd § ?

What do you mean by Product Planning ?

bdkb! & IIT / Unit -TIT

18. Heu favfa &1 oMy @ \wsT € °?

What do you mean by Pricing Decision ?

VFkok@OR

I Aifd i R FgiRd &1 St § 2

How a pricing policy is determined ?

bdkb & IV / Unit -1V

19, fAUU Qg @7 UfhaT Bl eI |

Explain the process of marketing research.

VFkok@OR
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21.

22.

©)
faepy Haee W g fewol) forRay |

Write short notes on sales forcasting.

bdkb & V / Unit -V

facra gatgae W wferd feweft forRed |

Write short notes on sales forcasting.

VFkok@OR

gqTdT IS & SMaee dad 9digd |

State the essential elements of effective advertising.

[k.M & "I* Section -'C'

N2KMRrjh; 1"u&
Long answer question:
futukfdr e: I fdUgh nk 1"uk dk gy dhft;A

Attempt any two questions from the following:-

bdkb & T / Unit -1

fauvE & BRI Ud "8 D AR DI |

Explain the function and importance of Marketing.

bdkb' & IT / Unit -1

IUITHRT FdER BT YYTAd DR dTel Tchi bl guid DifoTd |

Explain the factors affecting consumer's Behaviour.

2x15=30
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bdkb! & IIT / Unit -TIT

23.  faaxor arfgwretl @ fafa= 9aRI &1 9 B |
Describe the types of Distribution channels.
bdkb & IV / Unit -IV
24.  9OIR fAMENERT & 7 IGaeT 2 ? IoiR Aol & o) fhe IIRT &t
T fhar Sfrar 8 7
What are the objectives of market segmentation ? What criteria are used for
market segmentation ?
bdkb: & V / Unit -V
25. fquome # fasmu= @ < vd g1 @1 fadg=r S |
Discuss the advantages and disadvantages of advertising in marketing.
--00--
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